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SCW eNewsletter

SCW eNewsletter is released monthly. This eNewsletter is emailed to approximate-
ly 70,000+ Fitness Professionals every 4-8 weeks. The newsletter contains at least
5-6 articles each publication addressing a variety of topics pertinent to all levels of
health and wellness professionals.

* Upcoming Industry Events

*» Successful New Fitness Programs
* Industry Research

* Fitness Techniques

* Product Application

« What's Happening at Clubs Today
» Downloadable Student Handout
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This eNewsletter contains 10-12 ads per issue (225 by 225 pixels) with companion
articles. Advertorials may be included which contain links to websites and down-
loadable student handouts or marketing materials. While encouraging education,
this publication is shorter, known for its timely nature and concise, simple content.

ot dot o ool ek | SCW customers look for each eNewsletter release with anticipation, because of
e o §0 8 e the valuable and usable downloadable student handout that they can personalize
e e, S with their clubs logo. The newsletters are archived for a full year and available on
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. 4' | SCW Fitness Education $250 per 225 by 225 pixel ad

;"i?,s-rj 7=y Advertorial Rates $800 per issue 25% Discount with purchase of 4 or more
Readership: 70,000. Open Rate: 17% and growing by 5% per quarter.

Click Through Rate: 7-9 clicks. Publication Duration: 1 month
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www.scwfitness.com

(877) SCW-FITT (847) 562-4020 Where the fitness professionals go to Learn.
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SCW Owner’s EDGE

SCW Owner’'s EDGE eNewsletter has been created for Owners, Directors
and Managers. Perfect for professionals who want to stay on the cutting

o
OWNER’S EDGE

eNewsletter

edge of the fast-paced fitness industry addressing: For Filness Facility Owners, Directors, and Managers
» Leading Management strategies « Valuable Client Retension techniques BEWARE | rf—__m‘l
« Effective member acquisition systems « Methods to combat competition Ado-Rocsad i< n Drger || ]5’ i O
» Top non-dues revenue tips * Advice from and interviews with top industry || el
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Link your ad(s) DIRECTLY to your own internet. This eNewsletter contains & ' ™" |
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SCW Owner’'s EDGE $250 per 225 by 225 pixel ad. Advertorial Rates $800

per issue (includes complete article and companion ad) 25% Discount with
purchase of 4 or more. Readership: 10,000. Open Rate: 15%. Click Through Rate: 7-9 clicks. Publication Duration: 1 month

Les Mills Midwest eNewsletter

The Les Mills Midwest eNewsletter is released exclusively to Les Mills Midwest
Fitness Instructors, Les Mill Group Fitness Managers and Les Mills Club Own-
ers. Targeted to a growing contingency of approximately 4,000 Fitness Profes-
sionals, this E-newsletter contains at least 4-5 articles in each publication includ-

ing topics such as:

* Les Mills Upcoming Quarterlies and Group Fitness Management Seminars
* The Launch Pad — featuring new Les Mills Clubs
kit | || e | e - Initial Training/Certifications Schedules
‘L‘::;‘f:m \ e e * Products and Programs Associated Fitness Activities/Products
S by | S » Success Stories of Les Mills Participants
* Les Mills Programming Applications and Usages
* Club Coach Downloadable Student Handout

Including 8-10 ads per issue (225 by 225 pixels), this eNewsletter is a perfect
advertising opportunity for companies wishing to reach a targeted market of Les
Mills instructors. These choreography-based Group Fitness Professionals are
also free-style instructors, personal trainers and aqua professionals. Shoes,
heart rate monitors, personal training equipment, educational workshops all in-
terest these customers. Similar to the SCW eNewsletter, advertorials may be
included which contain links to websites and downloadable student handouts or
marketing materials. This publication is shorter, released monthly, and has an
extremely high open-rate of 45%. The newsletters are archived for a full year and

available on the SCW website.

Les Mills Midwest $125 per 225 by 225 pixel ad
Advertorial Rates $400 per issue 25% Discount with purchase of 4 or more

Readership: 3,000. Open Rate: 45%. Click Through Rate: 7-9 clicks.
Publication Duration: 1 month
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sales

Sponsorship
phone: (877) SCW-FITT
email: sponsor@scwfithess.com

site traffic

SCW eNewsletters are now being
distributed to over 70,000 fitness
professionals and enthusiasts. There
is also the added benefit of having
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| Visits and Pageviews _—}_‘___‘___
x Average: 3,79 p/v
|‘_"5'" Visits: 9,414 et
. e . 100 : a
Monthly stetistics from scwfitness.com: / Pageviews: 35,707 oot

“Visits by New and Returning

New Visitor

52.62%

47.38%
Feturning Visitor
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Visits by Source

it linked directly from it's parent site,
www.scwfitness.com. The average
number of monthly page views

is 130,000!

Insertion order

company

contact

title

address

city, state, zip

phone

fax

email

ad size(s)
total cost

credit card type exp

card number

sighature

RETURN SIGNED ORDER TO: Sponsorship,

SCW Fitness Education, 3675 Commercial Ave.

Northbrook, IL 60062, Fax: 847-562-4080
9 www.scwfitness.com

et (877) SCW-FITT

{diract) google
acefitness.org scwfitness.com

44.09%
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11.

terms & conditions

Publisher reserves the right to accept, reject or alter any advertising which he/she feels
does not conform to publication standards or for any other reason at any time without
liability.

Rates and space layout are subject to change without notification from Publisher. Pub-
lisher has exclusive right to position advertisements at his/her sole discretion.
Advertiser and Advertisers Agency shall assume liability for any and all content, in-
cluding but not limited to illustrations, photos, displays, text and copy. Advertiser and
Agency attest that they are fully authorized to and may lawfully publish submitted ma-
terials. Advertiser and Agency agree fo indemnify and hold harmless Publisher from
any and all liability, loss and expense (including legal fees) arising out of or in associa-
tion with such publication including but not limited to claims or suits for libel, violation
of rights of privacy or publicity, plagiarism, copyright or frademark infringement.
Home page orders and/or options, and all space reservations are noncancelable. Or-
ders for specific units of space and dates of insertion are required. Cancellation of any
portion of a contract nullifies all price deductions.

Publisher assumes no responsibility for errors in copy, including but not limited to ad-
dresses and/or telephone numbers. There will be no price deduction for advertising
errors,

All advertisements ordered and not used will be charged to Advertiser. Costs incurred
by Publisher in preparing material for publication will be charged to Advertiser.
Publisher may cancel any contract upon default of payment or breach of any contract
provision.

Advertiser agrees fo comply with Federal and State laws, and assumes all responsibil-
ity for compliance with above on any insertion.

Publisher will not be held liable for any and all incidental costs, loss or damage how
ever incurred, including but not limited to loss of income, profits, and/or consequential
damages as a result of an ad. The liability of Publisher for any error which may be
held legally responsible may not exceed cost of space occupied by the error,

Changes to insertion order which conflict with Publishers contract and/or pelicies will
not be binding on Publisher.

Past due accounts are subject to a 1.5% monthly service charge.
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